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■ It asks the 
user prompt¬ 
ing questions. 
Unlike most 
programs set 
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—-:- a spreadsheet, 

Up Your Cash Flow asks questions. 
Lots of them. 

It first asks about current sales 
and expense numbers, then pro¬ 
vides formulas for helping predict 
future expenses, and finally asks 
which months the expenses will 
actually be paid. 

You can define your cash out¬ 
flows as occurring in the same 
months that the expenses are in¬ 
curred, in the following months, or 
at specific points in the future. 

■ It automatically plugs the da¬ 
ta into different reports that can 
be viewed on the screen. Entering 
information about loans is auto- 


Some people don’t project their 
company’s profit and loss or cash 
flow as often as they should simply 
because of the effort necessary to 
master a spreadsheet program. 
Now there’s a program that walks 
you through this often agonizing 
process. 

It’s called Up Your Cash Flow, a 
program for IBM PC, PS/2 and 
compatible personal computers 
from Granville Publications Soft¬ 
ware of Los Angeles for $129.95. 

Designed by a CPA, this clever 
financial planning software takes 
the user through all the steps of in¬ 
putting sales and expense data. It 
can then print a variety of fore¬ 
casting reports. 

The program works off a menu 
of program options and divides the 
various tasks into about 20 steps. 
Help screens are available for ev¬ 
ery procedure; you are even 
coached on how to make “what if” 
changes along the way. The pub¬ 
lisher claims it’s “a cinch to use.” 

I started out skeptical, but end¬ 
ed up agreeing with the claim - 
with just one reservation. 

The beauty of the program is 


Hillel Segal’s weekly column 
evaluates gadgets, small-comput¬ 
er hardware and software, semi¬ 
nars and books designed to *en¬ 
hance business productivity. 






